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Project Abstract:

The Louisiana Governor’s Office of Elderly Affairs, in collaboration with the Office of Aging and Adult Services, Capital Aging and Disability Resource Center (ADRC), and Northwest ADRC, proposes to implement a Medicaid Diversion Project.  The goal is that Louisiana’s Aging Network will assist individuals who are at imminent risk of nursing home placement but not eligible for Medicaid and avoid nursing home placement and spend-down to Medicaid.  
Specific objectives are to: 1) develop and expand Single Point of Entry (SPE) at two ADRCs to identify and serve targeted at-risk individuals to avoid Medicaid spend-down; 2) invest Older Americans Act (OAA) III-E  dollars to provide timely and flexible services to targeted individuals so that as their needs change, the service package can adjust; 3) implement a consumer-directed care option for OAA services to empower consumers to control the types of services they receive and the manner in which they are provided; and 4) develop/refine infrastructure policies, targeting, tracking, and reporting models for the aging network so that Project replication can expand throughout the state.  
The expected outcomes are that individuals: 1) who are identified at imminent risk of nursing home placement but not eligible for Medicaid will avoid nursing home placement and spend-down to Medicaid through timely service provision; 2) will be offered consumer direction for services; and 3) will have established SPE that can readily authorize an integrated, flexible, and consumer driven service plan across public and private funding streams.  
The expected products are: 1) interim and final reports; 2) a Medicaid Diversion Operations Manual; 3) marketing and promotional materials; and 4) model programs that can be replicated statewide. 

